Campaign Messenger

Will All in Favor of a
Better Church…

Please Lend Us a Hand?
Lending a hand and volunteering to work on our Capital Campaign promises to be a
“hands down” great experience. You’ll get the chance to meet and work with many
great people. You’ll also be helping to raise funds for a needed and worthy cause, and
you’ll be helping to build an even better church.
It promises to be a good time without taking a lot of time…an effort that will be richly
rewarding in many ways and is much easier than you might otherwise think.
So please join the people listed on the back of this flyer; lend a hand and volunteer to
help with our campaign. Many hands make for light work and by lending your hand,
you’ll be helping to assure both a successful campaign and an even better church.
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Volunteers-To-Date
Rod Bacon

Gaylen Harms

Jonathan & Anna Horning Nygren

Ellen Butler

Cheryl Hauser

Robert Onan

Lee & Ann Carlson

Sheri Hernandez

John Roberts

Bryan Carter

Larry & Linda Mohr Hill

Barry Schaub

Matthew & Bethany Charlsen

Fredrick & Janet Jacobs

Kimm Schneider

Daniel Johnson

Ginger Sisco

Stephen & Kathi Austin Mahle

Bill & Marla Tipping

Andrea & Larry Dunbar

Art & Carol Ivy Michalicek

Bill & Jo Ellen Waterman

Susan Dunlap

Thomas & Jane Miller

Donald Wegmiller

Jack Fistler

Becky Monson

Beth Wiggins

Tom Wright

Judy Zabel

Elizabeth Buckingham

Lona Dallessandro
Michael & Michelle DeVaughn
Glenna Dibrell

David Gerdes

FAQ’s
Q:
Why are there differences, some being large differences, between the Giving Opportunities?
For example, does it really cost $150,000 to renovate the Hand Bell Room?
A:
Great question! As you will notice in all campaign materials, there is a paragraph
accompanying the gift opportunities that says, “Prices of the various items listed are not necessarily
reflective of the component’s cost, but rather the value of the area or item and the gift needs and
abilities of our community.” This means that the costs are more reflective of the prominence of the
gift opportunity, versus the actual cost of that opportunity.
Take your example of the Hand Bell Room; in comparison with the other like-gift
opportunities like the Multi-Purpose Rooms, Bathrooms and Storage Rooms, the Hand Bell Room
has more meaning and prominence because it has a specific function that might be of higher interest
to someone who would like to gift that special space, as opposed to a Multi-Purpose Room that has a
more generic use. Hence, the Hand Bell Room is at a higher gift level because of the meaning and
prominence behind the space.
Finally, if you add up all the gift opportunities for the Education Wing, you’ll find that the
total is commensurate to the actual $1.5 Million cost of the Education Wing renovation, which is
another reason for these varying gift levels.
***If you have any Frequently Asked Questions about our campaign, please fill out a Question & Answer
card located at our campaign table in Carlson Hall and we will answer them in future Campaign
Messengers. Thank you!***
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